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INDUSTRIES INDIA LTD.
1, MIDDLETON STREET, KOLKATA - 700 071
PHONE :2288-2147, 2288-3950

FAX : (033) 2288-4059

E-mail : contactus@eveready.co.in
Website : www.evereadyindustries.com

May 27, 2016
BSE Limited ~ The National Stock Exchange The Calcutta Stock Exchange
1¥ Floor, New Trading Ring, of India Ltd Limited
Rotunda Building, Exchange Plaza, C-1, 7, Lyons Range
P.J. Towers, Block — G, Kolkata - 700001
Dalal Street, Fort Bandra Kurla Complex
Mumbai - 400 001 Bandra (East)

Mumbai - 400 051

Sub: Intimation regarding Analysts/Institutional Investors Meet

Dear Sirs,

Pursuant to the provisions of Regulation 30 and other applicable provisions of the SEBI (Listing
Obligations and Disclosure Requirements) Regulations, 2015, please find below the details of the
Analysts/Institutional Investors meet:

Sl Date of the Meeting Conference organized by Venue
No.

1 June 1, 2016 Batlivala & Karani Securities India Pvt. Ltd. Mumbai

2 June 2, 2016 UBS Securities India Pvt. Ltd. Mumbai

The Schedule may undergo change due to exigencies on part of the AnaIyst/lnvestof/Organizer or the
Company.

Pursuant to the provisions of Regulation 46(2)(o) of the said Regulations, we also enclose the
presentation to be used during the above mentioned Analyst/Institutional Investors meet. The said
presentation is also being uploaded on the website of the Company.

The above is for your information and records.
Thanking you,

Very truly yours,
EVEREADY INDUSTRIES INDIA LTD.

REGD. OFFICE : 1, MIDDLETON STREET, KOLKATA - 700 071
CIN : L31402WB1934PLC007993
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Disclaimer

This presentation is strictly confidential and may not be copied, published, distributed or transmitted. The information in this presentation is being provided by Eveready Industries India Limited
(also referred to as ‘ElIL” or ‘Company’) for information purposes only. By attending the meeting where this presentation is being made or by reading the presentation materials, you agree to be
bound by following limitations:

The information in this presentation has been prepared for use in presentations by EIIL for information purposes only and does not constitute, or should be regarded as, or form part of any offer,
invitation, inducement or advertisement to sell or issue, or any solicitation or initiation of any offer to purchase or subscribe for, any securities of the Company in any jurisdiction, including the
United States and India, nor shall it, or the fact of its distribution form the basis of, or be relied on in connection with, any investment decision or any contract or commitment to purchase or
subscribe for any securities of the Company in any jurisdiction, including the United States and India. This presentation does not constitute a recommendation by the Company or any other party
to sell or buy any securities of the Company. This presentation should be distributed and read in its entirety. This presentation remains the property of EIIL and on request must be returned and all
copies destroyed.

This presentation and its contents are not and should not be construed as a prospectus or an offer document, including as defined under the Companies Act, 2013, including the rules formulated
thereunder (to the extent notified and in force) or an offer document under the Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2009 as
amended.

This presentation and its contents are strictly confidential to the recipient and should not be further distributed, re-transmitted, published or reproduced, in whole or in part, or disclosed by
recipients directly or indirectly to any other person or press, for any purposes. This presentation is intended for financial institutions and professional investors only and is not intended for
distribution or reproduction to, or use by, retail investors. Additionally, this presentation is not for publication or distribution or release in any country where such distribution may lead to a breach
of any law or regulatory requirement. No person is authorized to give any information or to make any representation not contained in or inconsistent with this presentation or and if given or
made, such information or representation must not be relied upon as having been authorized by us. Receipt of this presentation constitutes an express agreement to be bound by such
confidentiality and the other terms set out herein. Any failure to comply with this restriction may constitute a violation of applicable securities laws.

No representation or warranty, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or opinions contained
in this presentation. Neither EIIL nor any of its affiliates, advisors or representatives shall have any responsibility or liability whatsoever (for negligence or otherwise) for any loss howsoever arising
from any use of this presentation or its contents or otherwise arising in connection with this presentation. The information set out herein may be subject to updating, completion, revision,
verification and amendment and such information may change materially in a short span of time without notice. This presentation is based on the economic, regulatory, market and other
conditions as in effect on the date hereof. It should be understood that subsequent developments may affect the information contained in this presentation, which neither EIIL nor its affiliates,
advisors or representatives are under an obligation to update, revise or affirm.

This presentation is not intended to be fully inclusive and may not contain all of the information that you may consider material. This presentation contains forward-looking statements based on
the currently held beliefs and assumptions of the management of ElIL, which are expressed in good faith and, in their opinion, reasonable. Forward-looking statements involve known and
unknown risks, uncertainties and other factors, which may cause the actual results, financial condition, performance, or achievements of EIIL or industry results, to differ materially from the
results, financial condition, performance or achievements expressed or implied by such forward-looking statements. Unless otherwise indicated, the information contained herein is preliminary
and indicative and is based on management information, current plans and estimates. Industry and market-related information is obtained or derived from industry publications and other sources
and has not been independently verified by us. The data obtained from the Association of Indian Dry Cell Manufacturers is provided to it by its members, including the Company. Given these risks,
uncertainties and other factors, recipients of this document are cautioned not to place undue reliance on these forward-looking statements. EIIL disclaims any obligation to update these forward-
looking statements to reflect future events or developments.

THIS PRESENTATION IS NOT AN OFFER FOR SALE OF SECURITIES IN INDIA, THE UNITED STATES OR ANY OTHER JURISDICTION
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B We are part of the Williamson Magor Group, whose
interests include Tea, FMCG, Engineering and

Construction

§ The Group’s headquarters are located in Kolkata (India)
and the Group has expanded its operations worldwide

through its subsidiaries.
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Eveready: Give me red
¥ Eveready brand marketed in India for over a century ¥ Brand recognition owing to broad portfolio of quality

focused products
§ [ndia’s leading brand in batteries and flashlights
j Adopted a dual brand strategy in the battery industry by
¥ Pan-India distribution network acquiring BPL Soft Energy Systems Limited, rebranded it as
the PowerCell brand

| In Fiscal 2015, the company enjoyed over 50% of the total Indian organized dry—ceﬂ battery market of 2130.4

million pieces*

S Enjoys 70+% market share in the 26.58 million pieces (volume in Fiscal 2015) Indian organized ﬂashlights

market *

*Source: Association of Indian Dry Cell Manufacturers
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Business Verticals

Batteries Flashlights Lighting and Packet Tea

Electricals
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Brand Power
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i Established brand in the Indian market

B Popularity of our brand in the batteries and ﬂashlights spaces Provides a

Platform for us to expand
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Brand Power




Pan-India Presence
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Sales Office

Ahmedabad
Bangalore
Bhubaneswar
Chennai
Cochin
Delhi
Guwahati
Hyderabad
Indore
Jaipur
Kolkata
Lucknow
Noida
Mumbai

Patna

Manufacturing

Locations

Chennai

Kolkata

Lucknow (Flashlight Plant)
Noida

Maddur

Uttaranchal

Pan-India focus

through:

42 distribution
centres

4000+
distribution
points
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Organisational Structure

| Head R&D
( - ’ Our strong and reputed

Head D&D .
management team 1s an

’ Head Human Resource

important contributor to

our growth

’ Head Finance ‘

Board of
Directors ’ Head Accounts and Banking

’ Head Legal and Secretarial ’

Executive Directors
’ Head Marketing

Head Manufacturing ‘

’ Head Eveready Sales

’ Head Powercell Sales ‘
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Manufacturing Expertise

S 6 (six) modern manufacturing facilities at Kolkata, Noida, Haridwar,

Chennai, Lucknow and Maddur (near Bangalore)

S High speed machines and equipment for manufacturing batteries and

flashlights ; ‘. -‘e= : “’

S In-house machines for metal flashlights and a fully automated

injection-moulding facility for plastic components

| Certified Quality, Environment and Health & Safety Management
Systems (ISO 9001:2008 (QMS), ISO 14001 (EMS) and OHSAS
18001)
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Research and Development Centre

¥ Strong focus on research, design and development to enhance performance

of existing products and develop new products

§ R&D facility for batteries at Kolkata approved by DSIR (Department of
Scientific and Industrial Research), Ministry of Science and Technology,

Government of India

¥ NABL accredited computerized testing facility at Kolkata for checking
cycle life and capacity of primary and rechargeable batteries

¥ Developed at least 20 new products in the flashlight and electrical product

areas over the past 3 fiscals

¥ Conducts sample tests for products supplied by Suppliers.

Increasing efficiency of existing products and adding new products to

the product portfoiio
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Distribution Network

15 sales branch
-B offices

Eveready has a pan-India
distribution network. Our

unique distribution strength

lies in our ability to access

and service rural India. We intend to undertake initiatives to expand the distribution

y

channels with a particular emphasis on adding new outlets to

4000+ offer our electrical and lighting business to new customers

distributors

: 42 distribution
Jé. centres

o

We estimate that in the FMCG universe of batteries stocking outlets - Eveready batteries are available in 50%+ of the outlets
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Enhancing Brand Visibility

Strengthening our brand for maintaining market leadership

) Focus is on expanding markets, increasing penetration and catering to evoiving customer requirements

i Honoured as one of the “Fortune Next 500” Indian Companies in 2015

Urban Marketing

. Print and television advertisements featuring brand ambassador

Akshay Kumar

. ‘Give Me Red’ marketing campaign focusing on Indian youth

. Effective positioning of products in the market

MOVE ON TO THE

3 \
QLY BRIGHTEST LEDs §
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Enhancing Brand Visibility

Rural Marketing

i Publicising through wall paintings across villages

i Regular Haat and Chaupal activities

i Branding initiatives in villages
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n Business Vertical: Batteries

S Eveready Industries is the market leader commanding over 50% of
Strengths
organized Indian dry-cell battery market's share in Fiscal 2015*

¥ One of the largest producers of carbon zinc batteries in India with a

¥ India’s leading brand in the portable battery

production of 1.3 billion+ batteries in Fiscal 2015* .
industry

¥ Offers Eveready Alkaline batteries for devices like digital cameras, § Broad product portfolio to cater to India’s

remote-controlled toys, among others, Eveready (Carbon Zinc) .

portable energy requirements
batteries for most of household appliances and personal electronic
devices ¥ Pan-India distribution network across urban

and rural India
¥ Offers Rechargeable Batteries and power banks

¥ In-house manufacturing facilities

* Source: Association of Indian Dry Cell Manufacturers
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n Business Vertical: Batteries

Products Basket

Eveready, Powercell and Shakti

] Carbon Zinc Batteries — D size, AA,
AAA, C and 9V

EVEREADY [<)

] Alkaline Batteries- Alkaline AA and AAA

] Rechargeable Batteries- AA, AAA
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n Business Vertical: Batteries

Industry Trends and Drivers

§ [ndian dry cell batteries market is estimated at 2.7 billion pieces (volume) and INR 1400 crores (value) for Fiscal 2015
o the recent past, industry has faced significant cost push due to rising input costs and the depreciating rupee

§ [ndia has low per capita battery consumption (two per year) compared to China (5-6 per year), indicating an inherent growth
potential*

§ Rising income levels, increasing urbanization, changing lifestyle and enhanced need for convenience is expected to boost battery-run

gadgets demand (remote controls, torches, toys, cameras, radio sets and portable music systems)

* Source: Capitaline
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a Business Vertical: Flashlights

§ [ndia’s leading brand in flashlights Strengths

B Captures over 75% of India’s organized flashlight market*

) Offers various brass, aluminum and plastic models, either primary or N Offerlng wide product range in terms of

rechargeable, of assorted wattages and sizes quahty, price range, shapes and sizes

S Caters to the lighting needs of urban and rural India | Pan-India distribution network across urban

and rural India

¥ Strong Design & Development capability helps

in introducing new products

India’s leading brand in the ﬂashlight segment

* Source: Association of Indian Dry Cell Manufacturers
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a Business Vertical: Flashlights

Products Basket

Eveready and Powercell

) DigiLED Torches — Long»life LEDs,
superior quality lens and focused bright
white light

) UltraLED Torches - Powerful beams and
stronger light

j DBrass Torches — Reliable, durable and

repairable

) Aluminium and Plastic Torches - Strong
durable bodies

) Rechargeable Torches - In-built battery

and plug

b DigiLED battery operated

and portable Lanterns
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a Business Vertical: Flashlights

Industry Trends and Drivers
N Dormant population of non-users indicates a large opportunity for ﬂashlights
N With rising income levels, it is expected that demand for ﬂashlights will grow

§ Demand for flashlight is diversified across various price points.(economical/value added)
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E Business Vertical: Lighting and Electricals

¥ New entrant in the Indian consumer lighting market

S Offers a wide variety of lighting and electrical solutions in urban

and rural area including new age LED products

¥ Secured an order of 7.5M LED lamps from Energy Efficiency

Services Limited valued at I 48.3 crores

}D\ i %;
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Strengths

B Synergic to Eveready’s brand and business portfolio

) Pan-India leveraging on existing battery and
flashlight distribution network and adding new

electrical outlets to supplement the vertical

§ Usage of own circuit design enables the company to

have a low 5.7% return

j Presence in all modern format stores and

E-Commerce platform
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g Business Vertical: Lighting and Electricals

Products Basket »

» Al
j [ncandescent Lighting/General Lighting System (GLS) SRS

6 o)V
5 Fluorescent Lamp/Tube ) ‘ O
B :“"E B

1 Compact Fluorescent Lamp (CFL) 4 . “

Wy

§ LED Lamps

§ LED Tube battens and Panels
§ [Luminaries

§ Rechargeable Fans

§ Radios

) Spike Guards

70w

2 AAA ALKALINE
BATTERIES WORTH

with the purchase of wiect LEDV*

LED bulbs available in - Eé

i

i

i

2.5W, 3W, W, 7W, 9W, 12W and 14W. { i

Yy & B

650K only. FREE 1

well 153

it

. i
Batteries to be collected from the retailers.
*Highest lumens means brightest light.

] P p———
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E Business Vertical: Lighting and Electricals
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SWITCH TO THE
B Eveready LED lamps range from 2.5-14W have light output of '

.l /BRIGHTEST
100-120 lumens/per watt. B ?LEDS

2

¥ These lamps have a life of around 25000 hours

¥ Third party vendor developed in India

U~U
100 LUMENS I

Get 100 I s/Watt across all

5k

om0l

"Highest lumens means brightest light 14W ==p 1400 Im
At 3.5 hours per day

““For lamps with color temperature 6500K only
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|

g Business Vertical: Lighting and Electricals

Industry Trends and Drivers

) Government embarking on various programs | schemes to replace GLS / CFL iarnps with energy efficient LED lamps

§ LED lamps are more energy efficient. CFL lamps when compared to GLS, use 75% less energy. LED lamps when compared to
GLS use at least 75% less energy*

B When compared to GLS, CFLs last 15 times and LED lamps 25 times longer*

N LED lamps have better growth prospects, compared to CFL, given the diminishing price differential and significant cost savings

to consumers

* Source: Publications of U.S. Department of Energy
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ﬂ Business Vertical: Packet Tea

j Regional market presence in most of the major Indian states (Uttar

Strengths
Pradesh, Uttarakhand, Punjab, Rajasthan, Madhya Pradesh and Bihar,

among others)
j Leveraging from Group knowledge for tea
¥ Estimated domestic annual consumption of tea in Fiscal 2014 is 911 business

million Kg*
j Leveraging on pan-India distribution network

¥ India's packet tea industry is fragmented with a few large players i Offers different blends of tea catering to

occupying a significant share and several localized players accounting for : . . .
pymng g play g iverse taste preference and various price points

regional competition

Aspires to expand focus from regional business to a pan-lndia presence by leveraging our established tea brands and

blends as well as increasing our distribution network

* Source: Tea Board Annual Report 2013-14
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ﬂ Business Vertical: Packet Tea

Products Basket

] Eveready Premium Gold

) Eveready Tez

) Eveready Jaago
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Proposed New Business Vertical: Appliances

Strengths

) Synergic to Eveready’s brand and business portfoiio

) Pan-India ieveraging on existing battery and ﬂashlight
distribution network and adding new appliance outlets to

supplement the vertical

The company is in the process of

Leveraging presence in aH modern format stores and

launching a range of products in the N
E-Commerce Platform

small home appliance market.




Proposed New Business Vertical: Appliances EVEREADY

Products Basket

Mixer Grinder

Dry Irons
Steam Irons

Juicer Mixer Grinders

Water Heaters(Instant)

Induction Cookers

Immersion Rod

Roti Maker

b

N

!

N

b

b

b

N

@ Pop Up Toasters

§ Sandwich Makers
§ Juicers

§ Food Processors
§ Rice Cookers

§ Oven Toaster Grillers
§ Coffee Makers
§ Ceiling Fans

b

Choppers, Kettles, Multi

Grill
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Proposed New Business Vertical: Appliances

Packaging : VEM Range
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Proposed New Business Vertical: Appliances

Packaging : Premium Range
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Financial Summary

Total Revenue (3 Years) Total Revenue (Q-0-Q)

(? Crores) (? Crores)
1350 1,331 400 ] 2013-14 [ 2014-15 2015-16
349 355 370
326 326
1300 1,283 350 324
297 286
300 277
71 60
1250
250 | |
1200 200 | |
1,162
150 | _—
1150
100 | |
1100
50 | |
1050 , ] .
2013-14 2014-15 2015-16 Qg Q4
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Financial Summary

Debt Position End of Year/Period
(? Crores)
235

230

228
5

225

220

215

210

205 201
200

195

190

185 . .

2013-14 2014-15 2015-16
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Financial Summary

Share of turnover(2015-16)
(%)

[} Battery

m Flashlights

| Lighting and Electricals

O Others

7] Tea
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Distribution of shareholding as on 31 March 2016

Category No of shares Held % of shareholding
A. Promoters & Promoter Group 3,19,90,995 44.01
B. Public

1.Institutional Investors

a. FlIs/FPIs 1,66,443,28 22.90

b. Mutual Funds/UTI 41,14,901 5.66

c. Banks, FIs,Insurance Companies 19,26,752 2.65
2. Others

a. Indian Public 1,31,561,75 18.10

b. Private Corporate Bodies 38,36,116 5.28

c. NRI's/NBFC's/Trusts/Clearing Member 10,17,993 1.40

GRAND TOTAL 7,26,872,60 100.0
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CSR Policy

In collaboration with NGOs, the Company supports various social causes like:

i En-light a girl child: Promoting girl child education, gender quality and empowerment of

women

i Eradication of hunger and poverty

§ Promotion of sports

"y Egunation ||

TIATIV
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Thank Registered Office

Corporate Office

Y
ou >>> Eveready Industries India Ltd. Eveready Industries India Ltd.
1, Middleton Street 2, Rainey Park
Kolkata - 700 071 Kolkata - 700 019
West Bengal, India West Bengal, India
Phone - 91-33-2288-3950 Phone - 91-33-2486 4961
Fax - 91-33-2486-4673

www.evereadyindia.com




